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1. Introduction 
 
1.1 Reliance Group is among India’s leading business houses, having a 

dominant presence across a wide array of high-growth consumers-facing 
businesses ranging from telecom and financial services to infrastructure 
and healthcare, touching the life of almost every Indian. 
 

1.2 Through its various consumer-facing businesses, the group provides a 
robust platform to every Indian to realise his potential and shape the 
destiny through its state-of-the-art products and services.  
 

1.3 Our constant endeavour has been to provide an enhanced customer 
experience and achieve customer satisfaction by upscaling the 
productivity of the enterprises and individuals we serve.  
 
We as a corporate entity envisage to nourish and sustain the ecosystems 
on which we operate by aiming for growth through sustainable 
development. The group positively influences the lives of one in every 6 
young and aspiring Indians-every single day across 600000 villages and 
24000 towns. 
 

1.4 At Reliance Group all our efforts are focused towards two goals: building 
a great enterprise for its stakeholders and a great future for our country. 
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2. CSR Policy  
 

2.1 Guiding Charter: 

1. We are committed to ensuring ethical business practices, honouring in spirit 
the legal norms of the country we operate in and transparency in all our 
activities to be a good corporate citizen. 

 
2. We shall strive to preserve and uphold natural resources and reduce the 

environmental impact of our products and services throughout their 
lifecycle in order to be a responsible corporate citizen.  

 
3. We believe in creating synergies with our partners in growth and success: 

the communities. We are committed to augment the overall economic and 
social development of local communities by discharging our social 
responsibilities in a sustainable manner. 

 
4. We uphold our commitment to our customers by making our products and 

services greener and within reach of the common masses, leading to 
maximization of customer satisfaction and enriching quality of life. 

 
5. We are dedicated to promote and invest resources for joint learning in the 

areas of quality improvement, productivity enhancement, and 
implementation of greener and advanced technology and processes across 
our supply chain for the benefit of the larger society and the business. Thus, 
we wish to build strong partnerships with suppliers and work with them to 
fulfil our social responsibilities together. 

 
6. We uphold our commitment to serve and partner with government and 

quasi-government agencies in nation-building. 
 

7. We shall respect the varied traditions and cultures of our country and are 
committed to preserve and document history and art for the benefit of 
present and future generations. 

 
8. We believe and promote an open corporate culture that values teamwork 

while honouring individual commitment and mutual trust. We do not accept 
or tolerate the use of child labour at any stage of the supply chain, gender 
discrimination, disability, bias on the basis of caste or religion, and violation 
of human rights.  
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9. We aim to meet the expectations of shareholders and investors by 
maximizing the group company’s value and active disclosure. 

 
10. We shall nurture the silvers and groom the youth of our country in response 

to various global and local concerns. 
 

11. We will avidly pursue research and development along with our partners to 
meet changing global requirements by redefining our processes, products 
and services. 

 
2.2 Objective: 
 

The policy document is an attempt to articulate the group’s Social 
Responsibility. The framework enables business heads to put in place 
policies and practices in line with this policy. 

 
2.3 Scope:  
 

2.3.1 The social policy is an overarching policy applicable to the entire 
Reliance Group including all group companies, business divisions and 
business units. 

 
2.3.2 The policy conforms to the business strategy and will apply to all 

employees across the bandwidth of group companies. Their    
commitment and involvement in putting the policy into action would 
support us in achieving our principles and mandate, and adhering to 
global standards.  

 
2.3.3 The social policy document is an attempt to showcase the linkage of 

our social objectives with business strategy. 
 
2.3.4 The policy will also assist and promote our suppliers and vendors in 

adhering to its imperatives. 
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2.4      The CSR Approach: 
    
  At Reliance Group, the approach is to interweave social responsibility into the 

company’s mainstream business functions through translating   commitments 
into policies, which not only drive all employees but influence and mobilize 
stakeholders, especially partners and suppliers, to embrace responsible 
business practices in their respective spheres of action. 

 
The policy affirms business objectives and strategy along with our 
commitment to preserve natural resources and augment the growth and 
development of employees and families, the communities we operate in, 
suppliers/vendors, and our investors. 

 
Through the social policy manual, the Group seeks to engage with all the 
stakeholders, using it as a reference or guideline for all stakeholders and 
practitioners.  

 
We follow an integrated multi-stakeholder approach covering all social, 
environmental and economic aspects. 

 
The commitments of Reliance Group under the gamut of CSR, based on the 
CSR Charter, are as follows: 

 
2.4.1 Environment: 

 
The guiding line for the environment is the 5Rs: Reduce, Reuse, 
Recycle, Renew and Respect. The imperative is to use natural 
resources efficiently to leave a minimal carbon footprint and impact 
on biodiversity.  

 
The Group strives to develop and promote processes and newer 
technologies to make all our products and services environmentally 
responsible. 

 
Employees, the supply chain and other stakeholders are sensitized 
through personal interactions and other channels of effective 
communication. Initiatives can be measured through resource savings 
in all cases. The Group aims to engage with government and non-
government agencies to promote conservation. 
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    2.4.2 Community Development: 
 

The community is an integral part of the business environment. 
Business intervention can have a positive or negative effect on a 
community. The need assessment and engagement process is critical 
to the system and demands focus on a case-to-case basis, which 
includes setting up strong ties with the community and its leaders.  

 
Factors that affect the local community could range from education, 
health and hygiene, to displacement, livelihood and environmental 
concerns. There could be a combination of some of these factors or 
all of them.  

 
The Pareto of the factors is to be analyzed and resources allocated 
accordingly. Reach and penetration could be enhanced by roping in 
community leaders and other agencies working in the area with a 
specialization on the usage area.  

 
The objective is to augment overall economic and social development 
of local communities by discharging our social responsibilities in a 
sustainable manner. 

 
2.4.3  Health and Safety: 

 
Health and Safety are of universal concern across the spectrum of the 
community. As a Group, we are committed to comply with legal 
norms as well as voluntarily go beyond the compliance to minimize 
the impact of our businesses across our various stakeholders.  

 
We are committed to provide all possible support to create 
awareness among our stakeholders within office premises as well as 
across boundaries. 

 
Reliance Group will systematically outline Health and Safety as 
defined under the OSHAS-18001 and other compliances. 

 
Health concerns vary across the urban and rural divide. Issues include 
lack of availability to primary healthcare and infant mortality owing to 
low awareness on health and hygiene.  
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A multidimensional approach that considers the needs of an area 
could lead to an effective plan to address all issues in consultation 
with the local administration, community workers and NGOs working 
in the area. 

 
2.4.4  Education 

 
Education is the basic tool to bring development to an area and its 
population. We aim to create an aware pool of human resource both 
within and across our area of operations.  

 
We are committed to bridging the digital divide between the ‘haves’ 
and the ‘have nots’.  

 
Exposure to technology along with a sustainable education model 
could be strengthened through partnership with government and 
quasi-government agencies. 

 
The CSR gamut is covered by these broad areas but not limited to them. 

 
 


