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An overview

Reliance Capital is among India’s leading and most 
valuable financial services companies in the private 
sector. It has interests in asset management and 
mutual funds; life and general insurance; home, 
consumer and commercial finance; equities and 

commodities broking; wealth management services; 
distribution of financial products; asset reconstruction; 
proprietary investments; and other activities in financial 
services. It is a listed entity on The Bombay Stock 
Exchange and the National Stock Exchange of India.
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Ashish Vohra 
executive Director and ceo, Reliance nippon Life Insurance

It is indeed a pleasure to connect with 
members of the Reliance Capital family and 
share perspectives from our businesses! As 
you may be aware, Reliance Capital and its 
operating companies have been working to 

create an unparalleled impact in the industry through 
excellence in products and services to our customers. 
We are investing heavily in developing world-class 
technology and innovating through digital solutions 
and infrastructure that meet the modern day’s business 
requirements and customer preferences.

At Reliance Nippon Life Insurance, we have the 
largest distribution network in the country in the 
private sector, with 747 offices and an agent base of 
over 65,000. We have leveraged our extensive  
network to take life insurance to customers across  
all socioeconomic segments and have covered over 
1 crore lives. Our product bouquet is comprehensive, 
with industry-leading benefits, and offers a one-stop 
solution across protection and savings needs for our 
customers, including child and retirement solutions. 

We realise that the pulse of businesses in the current 
context lies in thinking differently, creating disruptive 
solutions, and making agile moves. We are moving 
in this direction and are aligned to the objective of 

leapfrogging digital leverage. In the last fiscal, our 
company embarked on a transformational journey 
with a digital outlook focused towards creating greater 
value for our customers, distributors and shareholders. 
We have built some ‘industry-first’ digital tools that 
have been recognised at leading domestic and global 
industry forums. In FY19, we will continue to evolve 
these tools and invest in ‘digitally enabled models’ and 
‘data analytics and artificial intelligence’.  

Towards achieving the overarching objective of 
Reliance Capital and its operating companies of 
offering best-in-class customer experience and new-
age distributor value propositions, we have embarked 
on an ambitious plan of sharing perspectives and 
best practices from each of our operating companies. 
We believe these endeavours will usher in greater 
collaboration and expand our ecosystem. To help us 
become better at what we do, please write in and share 
your insights, inspirations and individual success 
stories with us!
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THe BIg 
SHIFT

The customer acquisition 
app makes account opening 
and trading seamless, writes 
rajeev srivastava, Business 
Head, reliance securities

In the wake of rising competition in the broking 
business and soaring customer expectations, we, at 
Reliance Securities, have brought about a revolution 
in the way we do business. Realising the significance 
of real-time transparency to stay ahead of the 
competition and widen our customer base, we have 
taken a complete digital route towards customer 

acquisition through our sales app. Unlike the earlier method 
where customer onboarding with the opening of a demat account 
and start of trading took four to five days, the whole process can 
be done in a jiffy now. 

We were on the lookout for a quick and reliable solution that 
could provide ease and convenience to not just our customers 
but the sales team. The app has significantly reduced the 
account opening turnaround time (TAT) to one day and provides 
customers the opportunity of trading the same day.

Key challenges included imbibing the new technology and its 
integration at different levels in various departments. 

BuZZ BuZZ
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The app features real-time processing of client 
account and updates on current status at various 
stages related to the account opening process till 
client code generation. 

Pursuing the digital path has enabled us to signifi-
cantly accelerate customer acquisition across geog-
raphies, while pushing us towards faster business 
development and growth. Currently, 96 per cent of 
accounts are opened through the app.  

The next step in this revolution involves nurturing, 
training and retention of digital-savvy customers. At 
Reliance Securities, we are constantly working to pro-
vide high-performance acquisition and trading plat-
forms to enable a seamless experience, good speed to 
transact and trading platforms that are enabled with 
availability, and access to instant market information 
on scrip to clients for making a more informed deci-
sion for executing trades. 

Considering the essential parameters that will impact 
our business and future growth, we will also be auto-
mating other key processes for better client engage-
ment and a smoother journey with us.

“reliance securities’ digital 
onboarding mobile application is 
a turnaround tool for my business. 
with this app, i have crossed the 
mark of 5,000-plus accounts. A big 
thank you for developing such a 
wonderful application!”

NAITIk SHAH, 
SHAH INvESTMENT CONSulTANT

“Acquiring and maintaining clients 
is my bread and butter. with the 
app from reliance securities, 
onboarding has become fairly 
simple. Thanks to it, i have  
1,500-plus accounts with me.”

JITeNDRA kAMBAD 
SAI INvESTMENT

 “The new way of faster and 
quicker account opening through 
mobile application has helped me 
increase my client base within 
a short span of time. i have 
crossed 1,000-plus accounts now. 
i congratulate reliance securities 
for such an innovative app that 
gives me an edge over other 
brokers.”

AMIT SHeTHIyA  
WEAlTHCARE INvESTMENT

n
o one can time the rise and fall 
of the equity market, which, by 
nature, is volatile. However, 
it tends to deliver superior 
performance over other asset 

classes in the long run. In fact, if 
discipline and patience are your virtues, 
equities could help you create sustainable 
wealth. In FY18, Nifty witnessed a gain 
of ~10%, outperforming all asset classes. 
Long-term average return for equity is 
12-14%, higher than most traditional 
asset classes. 

It has been observed that investors tend 
to stay away from equities owing to 
short-term volatility and the perception 
that investing in equities demands 
sizeable capital for investment. It’s high 
time we change these perceptions. 

What matters the most is sound 
corporate earnings.  So what’s in store 
for FY19?

While corporate earnings have remained 
muted in FY18, they are expected to be 
better in FY19 owing to low base of 
earnings after flattish growth over the 
past five years and the settling down of 
new tax reforms like the GST. We expect 
corporate earnings of Nifty companies 
to grow by 10-12% for FY19. The micro 
is all set to do good, but macros may be 
impacted by rising geopolitical tensions, 
along with increasing crude oil prices. 
With key state elections and the general 
election in 2019, the Indian equity 
market will remain volatile. But this is 
where the opportunity lies for investors 
to keep their calm and get into the act of 
accumulating wealth.

While it's a myth that one requires a huge 
corpus to invest in equities, the solution 
is here. Investment in equities can also 
be made in a systematic manner, just like 
systematic investment plans (SIPs) in 
mutual funds. This will help you derive 
the benefit of averaging your costs by 
spreading your investments over various 
time periods and price levels. 

SIP for  
success
investing systematically 
in stock can help investors 
build wealth and overcome 
the fears of uncertainty, 
says B Gopkumar, eD & Ceo, 
reliance securities

BuZZ
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The caveat to this strategy is discipline, an 
understanding of markets and stocks, and the 
ability to keep track of investments. You can 
select a couple of companies and buy them on 
market dips at smaller amounts. This will help 
to accumulate on your conviction picks and in 
the process, bit by bit, you would have invested 
a sizeable corpus in the long term. With cost 
averaging and value appreciation in due course, 
such investors can reap the benefits of inflation-
beating returns. 

For instance, if you would have bought one 
stock each of Titan Company, Britannia, KEC 
International, KNR Constructions and IndusInd 
Bank on the first day of every month from 1 April 
2017 till 1 March 2018, you would have made 
an investment of ` 83,948 on these investments 
over the period of one year. At the end of  
31 March 2018, your portfolio would have been 
worth ` 100,591, amounting  to an annualised 
internal rate of return of 42.3%. Even in absolute 
terms, the returns would be close to 20% for the 
above five stocks picked in the last 12 months, as 
against 11.3% of BSE Sensex and 11.8% of the 
BSE 500 Index. 

This way, not only you do average out your 
investing cost and cut volatility, you also increase 
the number of accumulated shares in the long 
term. In due course, when the stock appreciates, 
your investment will see exponential gains. 

Meanwhile, the strategy of buying once a month 
works well in normal market conditions and was 
a good strategy till now. However, the strategy 
in a volatile market should be to spread one’s 
investment to five times a month. This would 
help protect the portfolio in case of a steep 
downside as the law of averaging comes into 
effect and helps investors make more gains 
from volatility and uncertainty. To start an 
SIP in stocks, investors are required to sign a 
debit mandate in favour of the stockbroker to 
collect funds from their bank account. Further, 
one would be required to give an investment 
mandate to the stockbroker to purchase shares 
on one’s behalf periodically. The rest of the 
legwork will be taken care of by the service 
provider, who will place the order for the 
desired number of shares at regular intervals on 
the investor’s behalf. 

Moreover, the investor enjoys complete 
flexibility in the quantity to be purchased, 
amount per instalment and the periodicity 
of investing, depending upon individual 
requirements. Interestingly, in case of a liquidity 
crunch, investors can pause their investments for 
a few months. Studded with the convenience of 
investing and investor-friendly features, going the  
‘SIP in stocks’ route leaves no excuses for 
investors to stay away from the stock market, 
especially with the positive market outlook for 
the future.

it's a myth that 
one requires 
a huge corpus 
to invest in 
equities— 
the solution 
is here. 
investment in 
equities can 
also be made 
in a systematic 
manner, just 
like systematic 
investment 
plans (sips) in 
mutual funds

• Introduced marketing collateral 
artworks in back office portal for partner 
with the option of different vernacular 
promptings for our offerings
• Introduced the option of tracking 
clients and online pay-in and payout 
of fund for better control of margin 
movement 
• Contest tab enables partners to 

check on their target vs. achievement and know the 
shortfalls and rate required on a daily basis

• For bridging the gap further, contest target vs. 
achievement is now sent via SMS

• Alert developed under the banner ‘Get in Touch With 
us’ helps to reach us and, in turn, be serviced better

• Now, TDS Certificate in BPP quarter and financial 
year-wise can be downloaded.

TAke 
STock!

 “Behind long-term 
wealth creation is a 
strong relationship that 
has withstood all the 
major troughs in the 
stock market.”

ABHITANSHU TIwARI 
SEGMENT HEAD FRANCHISEE

STockS ReTuRnS geneRATeD 
(%)

DuRATIon

Britannia Industries 45% 10 months

Sonata Software 118% 10 months

KNR Constructions 81% 11 months

Skipper ltd 76% 12 months

Kalpataru Power 75% 12 months

Biocon ltd 79% 12 months

HDFC Bank 54% 12 months

Shriram Transport Finance 49% 12 months

KEC International 188% 14 months

Titan Company 133% 14 months

Cyient 54% 15 months

OUR TOP ReCOMMeNDATIONS 
OVeR THe PAST 15 MONTHSwe HeARD yOU!
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ISO 9001:2015: Reliance Securities limited (RSl) holds a certificate issued by BSI Management System India Pvt. ltd to the effect that it operates 
a Quality Management System that complies with the requirements of ISO 9001:2015 for providing Equity & Equity Derivative trading services 
through online trading system. Brokerage will not exceed the SEBI prescribed limit. Investment in securities market is subject to market risks, read 
all the related documents carefully before investing. Representations are not indicative of future results. Reliance Securities is a distributor for 
MF, PMS, Private Equity, IPO, Bonds, NCDs, Corporate FDs, loan & Realty. Mutual Fund Investments are subject to market risks, read all scheme 
related documents carefully before investing The securities quoted are exemplary and are not recommendatory. RSl is a IRDA registered Corporate 
Agent (Composite) RSl has arrangement with RElIANCE NIPPON lIFE INSuRANCE COMPANY lIMITED (formerly known as Reliance life Insurance 
Company limited), Birla Sun life Insurance Company limited and Reliance General Insurance Co. ltd for solicit, procure and service their 
insurance products. Insurance is subject matter of solicitation. For detailed insurance disclaimer kindly visit https://www.reliancesmartmoney.
com/disclaimer. Registered Office: Reliance Securities limited, 11th Floor, R-Tech IT Park, Western Express Highway, Goregaon (East), Mumbai - 
400063. Tel: +91 22 3320 1212, CIN: u65990MH2005PlC154052. SEBI Registration Nos.:- Stock Broker: INZ000172433, Depository Participant: 
CDSl - IN-DP-257-2016 NSDl - IN-DP-NSDl-363-2013, Research Analyst: INH000002384. Mutual Funds: AMFI ARN No.29889. IRDA Corporate 
Agent (Composite) Registration Number: CA0195 (valid till 31-Mar-2019).

To become a Reliance SecuRitieS buSineSS paRtneR, call us on +912239896789 or email aT  
paRtneRfiRSt@RSec.co.in Help desk number: 022-39896789; email: paRtneRfiRSt@RSec.co.in

A version of this article was published in Financial Chronicle
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T
he emergence of social media has disrupted 
how consumers use goods and services. 
The traditional method of consumption is 
no more relevant in this tech-savvy market. 
Hence, businesses, small and multi-billion 
brands alike, have leveraged the power of 
social media to meet the demands and learn 

more about their audience.

According to TrackMaven, an intelligent analytics plat-
form, global social media users are projected to grow to 
2.44 billion in 2018. How many of them do you see as 
your customers? 

As per a global social media and mobile statistics study 
by WeAreSocial Singapore, Indian active mobile social 
users have grown by 16 per cent since January 2015. 
The average daily consumption of social media is  
2 hours 17 minutes.

So, if your business hasn’t already adopted a social media 
campaign, it is a great time to do so. Here are a few ben-
efits to help you understand why you need to embrace it.

social  
revolution

Social media has the potential to empower 
small businesses by getting them noticed

ReLIAnce  
MoneY

ReLIAnce  
MoneY1414
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TIPS FoR A SucceSSFuL gRoWTH STRATegY

• Share only what your readers want to know
• Always choose quality over quantity
• Customise your content format for various media channels
• Incentivise for organic engagement
• Remember, there is no shame in outsourcing to a social 

media expert

Today, marketing need not to be a constraint for small 

businesses. Social media is needed because that is where 
customers are. It is about time small businesses leverage its 
power to get noticed and heard.

SucceSS SToRIeS

Initially, small businesses such as Fabbag.com and ZeroOne 
Technologies adopted social media, thus gaining market 
visibility. NGO Rang De also increased its web traffic 
through various social platforms.

increases exposure
Social media puts your brand in front of a 
wider range of audiences. Various businesses 
and marketers believe social media gives 
them increased exposure, and that is one of 
the core reasons they use it. In addition to 
enhancing sales, it can attract potential candi-
dates for your enterprise.

Creates a brand
Today, the idea of a unique or unicorn 
business is rare. In such a scenario, social 
media can be leveraged to display a busi-
ness’s unique personality (or brand). From 
behind-the-scene content to corporate social 
responsibility (CSR) initiatives of the start-up, 
brands can project the image they want for 
their business. Such a strategy can result in 
loyal consumers. Brands such as Paper Boat 
and Amul are successfully amassing loyal 
consumers through this strategy.

expands sales and reaches new 
audience
A great social media strategy will always in-
crease sales and exposure, hence returning your 
ROI faster than traditional modes. It is a widely 
proven concept that businesses that adopt social 
media outsell those who don’t. By increasing 
brand awareness, you can rope in new customers 
to try your products and services. Small busi-
nesses can also steer customers towards sales by 
linking Amazon checkout, etc, from their feeds 
and posts.

Cuts advertising and 
marketing costs
Through viral trends such as ‘likes’, 
‘clicks’, ‘shares’ and mentions, social 
media can drive down your marketing 
costs. It has the impact of developing 
a consumer-centric brand and can 
reach the audience at a lower rate. The 
customer acquisition cost is significantly 
reduced compared to traditional modes 
of marketing, where you need a prior 
infrastructure setup.

Customer insight
Social media directly connects you to 
your customers. Online interaction can 
foster a bond. It offers an opportunity 
to refine one’s understanding of needs, 
demands and buying behaviour. The 
opinions and concerns of customers can 
help you innovate products and stay ahead 
of competitors. A happy customer equals 
more business.

BIg DATA 
Client details can provide 
valuable insights that can 
transform your business

BIg dATA—the large volume of data a business encounters daily—has the 
potential to change the world, and the way we do business.

Most businesses collect customer data during their interactions. This can be done 
through the business’ website, other websites, applications, social media portals, 
and several other user-experience platforms. The power of big data lies in the 
analysis and interpretation of this information in a meaningful and gainful manner 
for businesses. Here are some of the main applications of big-data analysis.

ReLIAnce  
MoneY

ReLIAnce  
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knoWIng YouR cuSToMeRS

The value big data can bring to small and big compa-
nies is immense. With this information, businesses can 
understand their consumer better, thereby improving 
their product offerings and, subsequently, enhancing 
buying experience. A detailed and long-term study of 
the customer’s buying habits can also reveal patterns, 
trends, and preferences; these can then be utilised to 
undertake strategic business decisions that make the 
most of existing and upcoming opportunities.

BecoMIng A BeTTeR MARkeTeR

One of the most obvious and potent impacts big 
data can have is on marketing. With all the data and 
knowledge on hand about customers, businesses can 
use this information to create impactful marketing 
campaigns. Big data gives you valuable demographic 
insights about your customer, such as location, age, 
income, ethnicity, etc. Analysing this data can help 
you in developing, targeting and distributing the right 
message through your marketing campaigns.

IMPRoVIng eFFIcIencIeS

A business can drastically improve efficiency with the 
power of big data. By analysing the vast information 
available, a business owner can identify the growing 
trends in the market and quickly adapt his production 
unit to cater to the growing need of consumers. For 
instance, assume that a business produces screen 
guards for smartphones. Big data analysis shows that 
5.0-inch screen smartphones are going to witness a 
surge in demand. The business owner acts on this 
immediately and resets his production to manufacture 
screen guards for 5.0-inch smartphones. By doing 
this, their business is at an optimum position to 
make the most of the demand, and the time required 
for their product to reach the market also drops 
significantly. The business also benefits by avoiding 
wastage from production of screen guard sizes that 
are not in demand. Further, the brand gains visibility 
as it becomes the first to serve the requirements of  
the consumers.

cReATIon oF neW PRoDucT LIneS

In-depth analysis of big data can lead to interesting 
information on the market. Understanding of data 
harvested from social media and other engagement 
platforms can point to upcoming opportunities as well 
as existing gaps in the marketplace. These gaps are 
the demand for a product that is not yet present. A 
business can capitalise on this opportunity by creating 
a new product line that meets this requirement, thus 
opening a new revenue stream for itself. Thus, we can 
see how knowledge gleaned from big data can lead to 
multiple benefits for businesses.

Big data gives you valuable demographic insights about your customer, such as 
location, age, income, ethnicity, etc. Analysing this data can help you in developing, 
targeting, and distributing the right message through your marketing campaigns

understanding of data harvested from 
social media and other engagement 
platforms can point to upcoming 
opportunities as well as existing gaps in the 
marketplace. A business can capitalise on 
this opportunity by creating a new product 
line that meets this requirement

ReLIAnce  
MoneY

ReLIAnce  
MoneY

All loans will be at the sole discretion of Reliance Commercial Finance ltd. Conditions apply. 
Available in select locations only. 
#On contacting us, you may receive a call from Reliance Commercial Finance limited or any other Group Company of Reliance Capital limited.
The Brand Reliance Money is presented by Reliance Commercial Finance limited. (Formerly Reliance Gilts limited). Reliance Commercial Finance 
limited is a Reliance Capital limited Company. Any products or offerings may be subject to change without prior notice.

To become a Reliance Money DSa/connectoR, call us on 022-39484900 / 044-30787400  
or email us aT cuStoMeRcaRe@ReliancecoMMeRcialfinance.coM
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RePuBLIc oF 
RenT FRee 
LIFe

The groundbreaking 
campaign ‘republic of rent 
Free life’ took a stand against 
living on rent, highlighting 
the advantages and pride of 
owning and living in one’s 
own house. widely viewed 
across all platforms on social 
media, the campaign helped 
create a brand identity for 
reliance Home Finance (rHF), 
besides translating into  
over 2,000 leads

923,650
youTube videos average viewership

4 lakh
Consolidated viewership on Facebook

4,000
Clicks on Twitter

2,000+
leads generated

ReLIAnce HoMe 
FInAnce

ReLIAnce HoMe 
FInAnce
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The series engaged in witty and humorous twists with thought-provoking lessons 
at the end. The aim was to educate potential customers living on rent and young 
first-time home buyers with a niche and targeted media strategy about the 
benefits of owning a home

BRIeF AND OBJeCTIVe 

The brief was to create a brand identity for RHF 
by taking a clutter-breaking stand against living on 
rent as opposed to only product-led communication. 
The campaign emphasised the benefits of owning a 
house: a life free from restrictions, intrusions and 
spiralling rent. Further, it positioned brand RHF as a 
leader in the movement against living on rent.

INSIgHT OF ReNT FRee LIFe

This was one of the most insight-driven campaigns 
for RHF. Our team made survey calls to customers 
and discovered that tenants were apprehensive about 
unreasonable demands from landlords and lived in 
constant anxiety of finding and shifting to another 
place after 11 months of their rent cycle.

STRATegy

The campaign identified the moment of truth in 
the lives of fence-sitters among the target group by 
showcasing relatable moments in the life of typical 
tenants and the issues faced by them.

SOLUTIONS AND INNOVATIONS

Contextual scenarios were used to bring home 
loans in focus as an enabler of home ownership 
and pride—an emotion that reflects an upgrade 
and a sense of having arrived. A gripping video 
series of three interesting scenarios was developed 
with the landlord as the main protagonist. The 
series engaged in witty and humorous twists with 
thought-provoking lessons at the end. The aim 
was to educate potential customers living on rent 
and young first-time home buyers with a niche 
and targeted media strategy about the benefits of 
owning a home.

QUANTIFIABLe ReSULTS

The campaign’s YouTube videos had an average 
viewership of close to 1 million (923,650); a 
consolidated viewership of around 4 lakh on 
Facebook; and total clicks of around 4,000 on 
Twitter. The campaign received a total viewership 
of 1.25 million across all platforms, boosting page 
likes by 4.8K and Twitter followers by 390. Further, 
we generated over 2,000 leads.

To become a Reliance HoMe finance DSa, call us on 180030090909 / 022 39671600  
or email us aT cuStoMeRcaRe@RelianceHoMefinance.coM
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ReVenue oPPoRTunITIeS FoR cRoSS-SeLLIng
MUTUAL FUNDS

VALue oF ` 1 cRoRe InVeSTMenT AT THe enD oF YeARS (In cR)

ReLIAnce MuTuAL 
FunD

ASSuMeD RATe oF ReTuRn

15% 20% 25%

Nu
m

be
r o

f y
ea

rs

3  1.52  1.73  1.95 

5  2.01  2.49  3.05 

10  4.05  6.19  9.31 

15  8.14  15.41  28.42 

20  16.37  38.34  86.74 

TRAIL coMMISSIonS on ` 1 cRoRe In YeARS (In LAkH)

ReLIAnce MuTuAL 
FunD

ASSuMeD RATe oF ReTuRn

15% 20% 25%

Nu
m

be
r o

f y
ea

rs

3  2.00  2.18  2.38 

5  3.88  4.47  5.13 

10  11.68  15.58  20.78 

15  27.36  43.22  68.55 

20  58.91  112.01  214.34 

cuMuLATIVe TRAIL coMMISSIonS oF 1 SIP oF ` 5000 AT THe enD oF YeARS

ReLIAnce MuTuAL 
FunD

ASSuMeD RATe oF ReTuRn

15% 20% 25%

Nu
m

be
r o

f y
ea

rs

3 1,985 2,050 2,120

5 5,510 5,895 6,310

10 26,700 31,725 37,880

15 79,435 1,07,165 1,46,535

20 1,95,625 3,06,045 4,90,430

* The above mentioned calculation is for illustrative purpose only. For further details, please get in touch with the nearest branch or your Relationship Manager

Thus value of 1000 SIPs @15% for 20 years is  ` 20 crore

BRAnD cATegoRY SuB-cATegoRY
coMMISSIon 

RATe

ReLIAnce  
geneRAL 

InSuRAnce

Motor-OD Two-Wheeler 17.50%

 Private Car 15.0%

Retail Health  15.0%

geNeRAL INSURANCe

BRAnD coMMISSIonS
SIngLe 

PReMIuM

ReguLAR PReMIuM

1ST YeAR ReneWAL

ReLIAnce  
nIPPon LIFe 
InSuRAnce

Traditional 1.5% upto 35% upto 7.5%

ulIPs 2.0% upto 5% upto 4%

LIFe INSURANCe

BROkINg

BRAnD TYPe oF 
ASSocIATIon

gRoSS BRokIng 
ReVenue (`)

PARTneR 
SHARIng

ReLIAnce 
SecuRITIeS 

LIMITeD

BuSINESS PARTNER

0 to 50,000 50%

50,001 to 1,00,000 60%

1,00,001 to 2,00,000 65%

2,00,001 and above 70%

ONlINE PARTNER

2,000 to 20,000 30%

20,001 to 50,000 35%

50,001 to 1,00,000 40%

1,00,001 and above 45%

DSA: Handholds the customer till the file is disbursed.
connector: Only sources the case for Reliance. Other requirements like sales pitch 
and collection of documents are met by the Reliance sales team.

BRAnD FunDIng 
SegMenTS

TYPe oF ASSocIATIon % PAYouT

ReLIAnce 
HoMe 

FInAnce

Home loan
DSA 0.74% - 1.09%

CONNECTOR 0.39% - 0.64%

loan Against 
Property

DSA 0.89% - 1.39%

CONNECTOR 0.59% - 0.89%

BRAnD FunDIng 
SegMenTS TYPe oF ASSocIATIon % PAYouT

ReLIAnce  
MoneY

SME
DSA upto 1.25%*

CONNECTOR 0.25%

used Car
DSA 1.50%

CONNECTOR 0.50%

COMMeRCIAL & CONSUMeR LOANS

VALue oF 1 SIP oF ` 5000 AT THe enD oF YeARS

ReLIAnce MuTuAL 
FunD

ASSuMeD RATe oF ReTuRn

15% 20% 25%

Nu
m

be
r o

f y
ea

rs

3  0.02  0.02  0.02 

5  0.04  0.04  0.05 

10  0.12  0.16  0.20 

15  0.29  0.43  0.66 

20  0.61  1.12  2.06 

* April 2018 onwards
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A SMooTH 
RIDe A long-term insurance 

policy for two-wheelers 
has a plethora of 
advantages for your 
customers

Over the years, there has been a rapid increase in the 
number of two-wheelers on Indian streets. In fact, 
India has now overtaken China to emerge as the 
largest two-wheeler market in the world. This is 
an indication that our country is progressing in the 
right direction and that our population is becoming 
self-reliant when it comes to transportation.

Needless to say, the two-wheeler industry is one of the most profitable 
industries in the nation. It has also played a pivotal role in the progress 
of the insurance industry. However, it wouldn’t be wrong to point out 
that the insurance industry could have scaled greater heights if every 
single two-wheeler on our streets was insured. People fail to insure their 
vehicles either due to ignorance or because they do not wish to shell out 
money towards the insurance premium.

Having a two-wheeler insurance policy is 
mandatory as per law; not complying with the 
same is a hazardous crime. Besides, a policy 
also offers protection against financial losses. 
A multi-year two-wheeler insurance policy is 
a long-term policy wherein your customers 
can insure their vehicle for a period of about 
three years instead of one year. This insurance 
policy has a plethora of advantages over the 
usual single-year insurance policy, which 
many consumers opt for.

First, buying a long-term two-wheeler 
insurance policy results in increased savings. 
Every year, the Insurance Regulatory and 
Development Authority (IRDA) revises 
the premium on third-party two-wheeler 
insurance, subject to data with respect to 
actual claim payouts. Hence, if your customers 
have availed of a single-year insurance policy, 
they may need to pay an increased premium 
every year. However, if they choose a long-
term policy, they are likely to be saved from 
paying hiked premiums annually, resulting in 
increased savings. Second, opting for a long-
term two-wheeler insurance policy is also a 
hassle-free experience. In case of a single-
year policy, your customers have to undergo 
many formalities for renewal every year. Also, 
arranging all the documents during the expiry 
of the policy every year is tedious. 

All these hassles are eliminated once they 
opt for a long-term insurance policy. They 

can ride their prized possession peacefully  
without worrying about renewal headaches for 
three years.

Another advantage of choosing a long-
term two-wheeler insurance policy is that 
the amount would be refunded in case of 
cancellation. If your customers think that a 
long-term two-wheeler insurance policy binds 
them to the insurance company for three years, 
they are mistaken. They can cancel the policy 
if they feel they do not require it any longer. 
Moreover, they will also receive a refund 
for the unutilised policy period along with a 
certain premium percentage for the unexpired 
years. However, it is essential that they are 
smart enough to purchase a new two-wheeler 
insurance policy prior to cancellation of the 
previous one.

Given the numerous advantages the multi-year 
policy offers, it is advisable that you urge your 
customers to think long term and keep their 
vehicle secured for three consecutive years.

if your customers think that a long-term  
two-wheeler insurance policy binds them to 
the insurance company for three years, they 
are mistaken. They can cancel the policy if they 
feel they do not require it any longer. moreover, 
they will also receive a refund for the unutilised 
policy period along with a certain premium 
percentage for the unexpired years

Photographs by istock
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THe FAST  
AnD THe 
FuRIouS
Tech-enabled insta survey speeds 
up settlement of motor claims

Insta survey, our innovative live 
bidirectional video streaming 
survey, has revolutionised the 
field of motor claims, besides 

reducing the turnaround time (TAT) 
for settlement, controlling fraudulent 
claims and improving customer 
satisfaction. It has also eliminated 
the need for a technical expert to be 
physically present at the location 
for loss assessment, thereby making 
survey anytime, anywhere, possible. 
Introduced in over 360 garages, the 
state-of-the-art video-streaming app 
has conducted more than 15,000 
claim inspections in a year so far. 
Powered by cloud technology and 
a virtualised technical expert room, 
the app has empowered on-spot  
vehicle inspection at network garages. 

HOw IT wORkS
Once a claim is intimated at one of the 
network garages, relevant documents 
are uploaded on the garage portal 
followed by live video streaming of 
the vehicle. As a result of this, the 
company is able to provide a quick 
approval based on instant assessment 
made during the streaming. There is no 

more waiting time for commencement 
of repairs, ensuring that customers get 
their vehicles back faster.

The video streaming helps to reduce 
survey TAT from one day to five minutes. 
It also helps the insurance company to 
verify actual repair work done by the 
garage or workshop after completion  
of repairs.

IN THe PAST
Earlier, the garage would have to 
prepare an estimate and intimate the 
insurance company of a claim. After 
this notification, a loss assessor would 
be appointed, who would physically 
inspect the damaged vehicle at the 
workshop. This would take one or two 
days, depending on the location of the 
garage and that of the loss assessor. Not 
only was the waiting time unproductive 
to the customer, even the repairer’s bay 
space was not optimally utilised. When 
the insurers attempted to take photos 
of vehicle for loss assessment, it was 
observed that the evidence of damages 
was not clear, with the opportunity for 
inflating the damage quite high. Insta 
survey by Reliance General Insurance 

was born from the need to address 
these challenges. 

wIN-wIN SITUATION
The project is unique as it is a win-win 
situation for all the concerned parties. 
Introduced by RGI, insta survey has 
been lapped up by the market. The 
facility also provides the additional 
benefit of identifying any discrepant 
claims immediately. 

Earlier, a single resource would attend 
claims of all types at a particular 
territory, while now it’s possible to 
have specialised people handle the 
appropriate category of claim. 

ADVANTAgeS 
• Over 15,000 claim inspections in  

a year
• Survey TAT reduced by one day
• Manpower reduced to three 

surveyors—enough to complete 
1,000 surveys against 10 for field 
surveys

• 20 per cent decrease in average 
claim size in a year

• Eliminates the need for surveyors 
to visit garages

Holi, India’s festival of 
spring, is celebrated by 
smearing colour on one 
another. However, under 

the colourful festivities looms a darker 
side that often goes unnoticed. As one 
of India’s largest insurance companies 
and a brand that stands for safety, we 
decided to address this issue. Our cam-
paign #HoliNotHooliganism, creating 
awareness around sexual harassment 
faced by women during the festival of 
colours, used typical Holi imagery and 
stripped the colour off it, to reveal some 
unpleasant truths. 

From interactive posters in colleges 
to Holi greetings on WhatsApp and 
engaging banners across digital plat-
forms and social media, our campaign 
had the nation abuzz. As a result, the 
conversation on twitter switched from 
#HappyHoli to #HoliNotHooligan-
ism in less than 30 minutes, with the 
hashtag trending for nearly three hours 
at the second position and ‘Reliance 
General Insurance’ featuring in the 
Top 10 India trends. Over 770 tweets 
were generated using the hashtag #Ho-
liNotHooliganism, reaching 6 billion 
people on Twitter. On Facebook, our 
campaign garnered 5.7k likes and was 
shared 608 times. 

Attracting the attention of news  
anchors, Bollywood stars and stand-
up comedians, soon  #HoliNotHoo-

liganism had the country discussing 
the ugly side of the festival. It also  
initiated a debate on primetime tele-
vision, with news anchors wondering 
whether Holi had indeed become a li-
cense for hooliganism and if perverts 
were using Holi as an excuse. The 
campaign even caught the attention of 
international media, including BBC 
and Al Jazeera.

The discourse around sexual harass-
ment also prompted state police forces 
to tweet on the issue of women’s safety 
during the festival. With the police 

taking definitive action this Holi, sta-
tistics reveal that crime against women 
dropped by 27.5 per cent in the nation-
al capital alone. 

The campaign, which ensured that 
women could finally feel safe and enjoy 
the festival with colours of joy, not fear, 
also swept the prestigious Kyoorius 
Creative Awards 2018, winning in five 
categories. These include Integrated 
Digital Campaign, Best Use of Social 
Platforms, PSA-Digital Media, Best 
Advertising Communication and Black 
Elephant-Creative for Change. 

THe unHoLY SIDe oF HoLI

ReLIAnce geneRAL 
InSuRAnce
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T
hey say dreams don’t die—they live 
in us as tiny sparks, waiting for the 
right opportunity and time to reignite 
themselves. As for me, I have always 
dreamt of making it big as an entre-
preneur with a start-up of my own. 
However, hailing from a conservative 

family, I was married off quite young. I settled into 
my new environment like a perfect bride: taking 
care of my in-laws, managing the household and 
learning their ways and routine. Yet, the embers of 
my dream refused to die down. Finally, with the 
support of my husband, I embarked on my dream 
journey as an online trader in 2006.

Like any new journey, mine too had teething trou-
bles. I had to work really hard as I needed to pay my 
employees and rent for the office space. Addition-
ally, slow Internet connectivity bogged me down in 
a business where deals are transacted online. We 
ran into a speed-breaker yet again during the major 
market correction of 2008. 

Today, when I look back, I realise it was my never-
say-die attitude that kept me going, besides the un-
conditional support and confidence Reliance Secu-
rities reposed in me. It boosted my confidence and 
encouraged me to face the hurdles and challenges in 
business development confidently.  

The biggest takeaway during my initial days of 
struggle was the realisation that it’s important to 
understand the aspirations of clients properly and 
guide them correctly for long-term wealth creation 
through equity.

Now after 11 years, I have a beautiful office in a 
prime location in Mumbai and my broking revenue 

has grown manifold. I still feel there is a long way 
to go, as people have just woken up to the impor-
tance of equity investment combined with superfast 
connectivity and the potential of mobile trading.

Building a business is not just about acquiring cli-
ents and widening one’s base. It’s also about build-
ing a family. Today, I can proudly say that I have 
a large family, whose goodwill and trust I have 
gained over the years. 

Based on my decade-long experience, I would like 
to say that the mantras for success for those inter-
ested in making a career in this industry are effi-
cient client servicing, the right guidance and wealth 
creation.  I would also like to take this opportunity 
to thank Reliance Securities for having my back 
all along. Without you, this journey wouldn’t have 
been possible!

Business is 
not just about 
acquiring 
clients... it’s 
also about 
building a 
family. It’s 
important to 
understand the 
aspirations of 
clients properly 
and guide them

Dream 
catcher!
mAnisHA sHAH
Business partner, 
Reliance Securities
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To become a DiStRibutoR for all our producTs,  
call us on 022 3383 4189 

or email us aT 
Rcap.DiStRibutoR@RelianceaDa.coM is
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