Life insurers report 33% Q1 growth in new premium
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Mumbai, July 12: The Life
insurance industry  wit
nessed a strong growth in
new business premium dur-
ing the first quarter of cur-
rent financial year. Data from
the Life Insurance Council
shows that new business pre-
mium rose around 33.2%
year-nn-year for the quarter
ended June 30, 2016.

The growth was led by Life
Insurance Corporation of In-
dia (LIC), which saw iis new
business premium for the
quarter at 22 594.55 crore, a
surge of 37.53% compared
with the previous vear,

The new business promi-

um for private players stood
at T8,798.34 crore during the
reviewed quarter, a growth of
23.23% . Officials inthe indus-
try say the surge in the premi-
um was largely due to huge
participation in unitlinked
insurance plans (LJlips).

The data from the Life In-
surance Council also shows
that total new business pre-
miumaof the insurance sector
stood at $31,392 55 crore for
the .June quarter, against
$23,568.14 crore in the vear
agoperiod.

Private playvers such as
HDFC Life, Max Life Insur-
ance and Kotak Mahindra
Old Mutual Life Insurance
witnessed growth of Z3-78%

New business premium of top life insurers
for the quarter ended June 30, 2016

Particular April-lune 16 April-lune '15 Difference
{(Zincr) (Fincr) (%)
Lic 42,584.22 1642823 [ ] .53
HDFC Life 1,409.29 1093 mm 28.83
ICICI Prudential 1,258.89 L, 220.T9 | 312
Rajaj Allianz 57976 67341 W -13.91
Kotak Mahindra LTirs-] 3852 [ | 2329
5B 1,852 46 (04266 D 7553
hax Life L5998 459,14 [ | 24.14
Industry total 31,39155 23,568,858 33.19
Soarce: Life Insurance Council
for the June quarter. Market grouppolicies.

participants =ay in the last
few months, there was active
participationfromall theseg-
ments — single premium po-
lices, traditional polices and

Rajesh Sud, executive vice
chairman and managing di-
rector, Max Lite Insurance,
said, *Max Life reported a sig-
nificant growth in new sales

in G1FY17 (YooY +22%)
Growth was broad based and
was driven by strong perfor-
manceacrossthe proprietary
channels and company's key
partnerships mainly due to
improvement in ticket size
and efficiency. A prudent
strategy resulting in higher
sales of long term saving &
protection (LTSP) products
alzo contributed to the good
performance.™

In terms of sales, 47,21 .964
policies were sold in the June
quarter, up by just 1.56%
against 46,44.333 polices sold
in the same period a vearago.

Thiugh the industrv re
ported growth in the June
quarter, companies such as

Ay ivaLife Insurance, Bajaj Al-
lianz Life Insurance and Re-
liance Life among others saw
fall in new business premium,

Many players believe that
the worst is over for Life insur
ance companies, and they
willgrow by 15-18% inthecur-
rent financial vear “June
guarter is typically consid-
ered a lean period for the life
insurance industry as many
people buy policies only to-
wards the end of a financial
vear But with growth of over
30%, we are sure that the in-
dustry can post strong num-
bers in hew premium by the
end of current financial
vear” said a senior official of
atop life insurance company.



